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DAY 1 DAY 2

m DESCRIPTION / TITLE » SPEAKER / Affiliation Room _ AUDITORIUM

8.30-9.30 REGISTRATION
9.30-9.45 WELCOME « KARIN HELANDER / Deputy Vice-Chancellor of Human Science Academic Area | PAULA VON WACHENFELDT / Centre of Fashion Studies, Stockholm University
9.45-11.00  LUXURY AND FASHION cHAIR  DOMINIQUE JACOMET / IFM - Institut Frangais de la Mode
/ Business models for haute couture and ready to wear: capturing value in the Parisian Fashion Industry (1973-2013) « DAVID ZAJTMANN / IFM - Institut Francais de la Mode
/ Schiaparelli - where art meets fashion and technology meets tradition - since 1927 « DELPHINE BELLINI / Deputy CEO Schiaparelli
11.00-11.15 BREAK
11.20-12.30  LUXURY, FASHION & TECHNOLOGY cHAIR  ISABEL CANTISTA / Universidade Lusiada do Porto
/ Semiotics of the Bedroom: On Luxury Fashion Unboxing Reveals « JOHN ARMITAGE / Winchester School of Arts — University of Southampton
/ The culture of Swedish luxury consumption « CHARLIE ANDERSSON / Head of PR and Marketing at Image Group AB, Stockholm
12.30-14.00 LUNCH BREAK
14.00-15:30  PARALLEL SESSIONS

SESSION 1 / SUSTAINABILITY / Room_ SPELBOMSKAN SESSION 2 / HISTORY, CULTURE AND BUSINESS / Room_ MIMER

CHAIR _ TERESA SADABA / ISEM CHAIR _ BRITTA KALKREUTER / Heriot-Watt University
RP30 / Revising Fashion Education: inspiring transformative learning experiences for RP18 / Foreign brand image, culture, customer loyalty: a study on chinese young customers
fashion design students . Kate Sala / Royal Melbourne Institute of Technology Zixun Peng / University of Southampton
RP8 / Ethical Fashion, fashion with future: new perspectives on the production and RP62 / Exploring the traditional skills, local production and the heritage of craft in a fashion
consumption « Montserrat Martorell Estrenjer / Fundacion Pineda - Barcelona context « Britta Kalkreuter / Heriot-Watt University
RP83 / Sewing as a dynamic fo alter consumers' sustainability behaviours towards fashion RP27 /They certainly are the best: advertising quality in the Crompton Corset Co
Karen Miller et al. / University of Cambridge Alanna McKnight / Ryerson University, Canada
RP31 / Typology of fashion - sharing business models RP100 / Cobertor de Papa applied to Fashion Design
Miryam Martin-Sanchez et al. / University of Balearic Islands Alexandra Cruchinho et al. / ESART/IPCB, Portugal

SESSION 3 / SUSTAINABILITY / Room_ KUNGSTENEN SESSION 4 / LUXURY / Room_ POLSTJARNAN

CHAIR _ PAULA VON WACHENFELDT / Stockholm U. CHAIR _ ISABEL CANTISTA / Universidade Lusiada do Porto
RP99 / The Hybrid value chain: innovation for sustainability in "fast fashion” RP79 /Trash as treasure - Push and Pull motivations of second-hand luxury consumption
Ivan Bazan / ISEM Fashion School Linda Turunen / University of Vaasa - Finland
RP25 / Modelling the adoption of luxury eco-innovation into mass market fashion brands RP23 / Supplementarity, Embellishment and the Decorated Body
and consumers . Eleanor Snare / University of Leeds Richard Sorger / Middlesex University, London
Testimonial 5 / Circular Fashion: towards new models for systemic change in the fashion and RP104 / The exclusiveness of luxury and the individualization of the stage character
textile industry - MISTRA Future Fashion PROJECT Cristina Fuster Cancio / University of Burgos, Spain
Sigrid Barnekow (Author Dr Kate Goldsworthy, University of the Arts London) RP105 / What Brand Love does for your Brand? The Case of Luis Onofre
RP45 / Sustainability and Luxury: a new aspirational dimension related to the ecological Isabel Cantista et al. / Universidade Lusiada do Porto
intelligence of the costumer - Silvia Mufioz Valera / University of Seville

SESSION 5 / TECHNOLOGY AND BUSINESS / Room_ BERGSMANNEN

CHAIR _ OSKAR JUHLIN / Stockholm University
RP10  / Digital Fashion Competences: market practices and needs Nadzeya Kalbaska et al. / University della Svizzera ltaliana, Lugano
RP76 / A digital gaze at menswear . Marisa Fatds Garcia and Paloma Soloaga / Univ. Complutense
RP67 / Digital transformation of a small fashion house: a product lifecycle management (PLM) implementation « Veronica Arribas / ISEM Fashion School
RP19  / Cliff: the automatized zipper Mohamad Zairi Baharom et al. / Eindhoven University of Technology, Netherlands

15.30-15.45
15.45-16.45

BREAK
PARALLEL SESSIONS

SESSION 6 / LUXURY BRANDS / Room_ MIMER SESSION 7 / COMMUNICATION & BUSINESS / Room_ POLSTJARNAN

CHAIR _ LINDSEY CAREY / GCU CHAIR _ PALOMA DIiAZ SOLOAGA / Univ. Complutense

RP50 /Toward a new paradigm in luxury, through digitalization and integration of diverse RP40 / The role of Instagram as the movement of modest fashion in Indonesia
processes - Rickard Lindqvist and Jimmy Herdberg / ATACAC AB Siti Dewi Asyah / Hacettepe University - Ankara - Turkey

RP58 / Luxury Perfume Brands: Consumer brand relationship and the mature consumer RP57 / The professionalization of fashion bloggers: a comparative analysis between Italian
Lindsey Carey and Aileen Stewart - Glasgow Caledonian University and Spanish cases - Patricia Sanmiguel et al. / ISEM Fashion School

RP3  / Gender differences in Post-Purchase Behaviors of Fashion Luxury Goods Testimonial 6 / Beyond Fashion - values and personal branding - Lula Kiah / Style Innovators Inc. USA
Jihyun Kim . Kent State University USA RP16 / Fashion weeks and social media - engagement concentration or spillover?

RP86 / The role of luxury fashion brands and designers in consumer-led, digital product design Christopher Laurell and Andrea Geissinger / Stockholm Univ.

Corinna Budnarowska - Univ. of Bournemouth
SESSION 8 / SUSTAINABILITY / Room_ SPELBOMSKAN SESSION 9 / SUSTAINABILITY / Room_ KUNGSTENEN
CHAIR _ SWATI MASKERI / Srishi Institute of Art, Design & Technology

CHAIR _ PAUL YULLIE / LCF
RP52 / On the luxury of sustainable domesticity: clothing provisioning and appeals to RP39 / Rethinking Design Interventions: Agency and the Artisan
Swati Maskeri / Srishi Institute of Art, Design & Technology - Bangalore

conscience - Elaine Ritch / Glasgow Caledonian Univ., University of Dundee
RP98 / Circular economy in Spanish Fashion Brands: "Percentil” and "Ecoalf* cases Testimonial 2 / The milky way fashion project, milk fibers for sustainable fashion
Maria de la Luz Jiménez Castro / Fuenllana Technological Institute

Paula Gdrgoles and Lourd: - ISEM Fashion School
RP96 / Engaging more consumers in clothing take-back schemes RP11 / Share what you wear - innovative paths to stylish but conscious consumption
Carolin Backer-Leifhold and Samira Iran / Ulm University - Germany

Curie Park et al. / University of Cambridge
RP54 /ReTuna - Reuse Mall - A local circular fashion supply chain « Lars Hedegard / University of Bords RP102 / Entrepreneurship in the Fashion Industry: the new paradigm - Manuel Santos Silva et al. / UBI

SESSION 10 / COMMUNICATION & BUSINESS / Room_ BERGSMANNEN

CHAIR _ JOANNE ROBERTS / Univ. Southampton
RP7  / Luxury, tradition and modernity: the Nordic influences in Loewe stores . Maria Eugenia Josa and Maria Villanueva / ISEM Fashion School
RP22 / "Substantial* and “real": representation of long-lasting fashion in contemporary biannual magazines . Daria Mikerina / Charles University of Prague
RP82 / Charting a quest: luxury cycling brand Rapha and its epic storytelling potential - Catherine Glover / Northumbria University at Newcastle
RP91 /"Ha, ha, ha | see all my purchases as an investment...in my wellbeing"” Shopping and social relationships in Facebook « Hanna Wittrock / Lund University

20.00 GALA DINNER / FILMHUSET BAR & BISTRO - STOCKHOLM

m DESCRIPTION / TITLE « SPEAKER / Affiliation Room _ AUDITORIUM

9.30-10.45

10.45-11.00
11.00-12.15

12.15-12.30
12.30-14.00

14.00-15:30

LUXURY, FASHION AND SUSTAINABILITY cHAIR TERESA SADABA / ISEM Fashion School, Madrid

/ Sustainability, Fashion & Luxury: Meaning Making and Matter Making, Exploring Hope & Creating new Forms of Possibility

DILYS WILLIAMS / Centre for Sustainable Fashion, London College of Fashion

/100% Circular - towards a sustainable fashion future « CECILIA STROMBLAD BRANNSTEN / H & M Hennes & Mauritz GBC Ab. Sustainability Dept
BREAK

DEBATE ON STOCKHOLM: THE NORDIC FASHION TECH CAPITAL

CHAIR _ PAULA VON WACHENFELDT / Centre for Fashion Studies, Stockholm University

/ Inventing and Investigating Fashion Tech ¢ OSKAR JUHLIN / Stockholm University — Computer and Systems Sciences

/ Consuming Fashion - from consumer to user and the new user paradigm e ELIN FRENDBERG / CEO of the Swedish Fashion Council
/ Panel discussion © JOHANNA PIETSCH / CEO of ENGELBERT Jewel Company

/ Panel discussion * ELIN LARSSON / Sustainability Director Filippa K

GFC AND THE DIFFUSION OF KNOWLEDGE - PUBLICATIONS AND AWARDS . ISABEL CANTISTA / FFl CEO - GFC Project
LUNCH BREAK

PARALLEL SESSIONS

SESSION 11 / SUSTAINABILITY / Room_ SEMINAR ROOM Y11 SESSION 12 / HISTORY, CULTURE AND BUSINESS / Room_ SEMINAR ROOM Y2

CHAIR _ ULRIKA KYAGA / University of Stockholm
RP41 / Sewing Café - participatory design platform for connected production and
consumption? - Anja Hirscher and Samira Iran / Ulm University and ISM
RP97 / Reconciling innovation, environmental and economic sustainability: examples of
collaborative research with design-led fashion enterprises
Sandy Black / University of Arts, London
RP56 / Luxury versus Quality: untangling a complex relationship
Anna Konig / Arts University of Bournemouth
RP66 / The paradox of sustainable fashion

CHAIR _ TERESA SADABA / ISEM Fashion School
RP80 / The Dirndl - a dress between tradition and fashion
Thais Kaiser / Stockholm University
RP85 / Cratsmanship and Tradition Tailoring in Contemporary Fashion
Benilde Reis et al. / UBI
RP69 / From Rags to Riches: fransformation of values in a Japanese Fashion context
Petra Holmberg / The National Museums of World Culture - Stockholm
Testimonial 7 / ESMOD - Heritage and Technology
Maria Fors / ESMOD, Paris

Magdalena Petersson Mcintyre and Anna Hedtjarn Wester / University of Gothenburg

SESSION 13 / LUXURY BRANDS / Room_ SEMINAR ROOM Y22

CHAIR _ CRISTINA SANCHEZ- BLANCO / University of Navarra
RP70 / Learning from US online luxury brands: the case of Loewe
Lourdes Susaeta and Isabel Garcia-Hiliding / ISEM Fashion School
RPA42 / Investigation of luxury fashion brand extension in catering services in China - A Case
study of Vivienne Westwood and Gucci in Shanghai
Zexuan Li / Southampton University
RP9 /A Lack of Luxury? Contemporary Luxury Fashion in Sri Lanka
Lucy Hitchcock / University of Southampton
RP 35 / Luxury & e-commerce. Engaging Millennials
Cristina Sénchez / Blanco and Marta Torregrosa / University of Navarra

SESSION 15 / SUSTAINABILITY / Room_ SEMINAR ROOM U29

SESSION 14 / COMMUNICATION & BUSINESS / Room_ SEMINAR ROOM Y23

CHAIR _ HAKAN PREIHOLT / Stockholm University
RP26 / In Pursuit of Sustainability: Challenges of Swedish Fashion Companies
Hakan Preiholt and Claudia A. Rademaker / Stockholm University
RP12 / Ethno-iconographic VOGUE's editorials: an approach to cultural diplomacies
Ana Llorente - CUV/UAM and Paloma Diaz Soloaga / U. Complutense
RP78 / Uncovering the Dialectics of Fashion and Luxury in Walter Benjamin's Arcades Project
Eliot Eklow / Stockholm University
RP1 / The female iconography in adverstising campaigns of the maijor Italian Luxury Brands.
The democratic female body in Dolce & Gabanna - years 2010-2015
Federica Marrella / [ULM University, Milan

CHAIR _ ISABEL CANTISTA / Universidade Lusiada do Porto
RP101 / Product service systems in fashion retailing: understanding costumer adoption - Maria Holgado et al. / University of Cambridge
RP53 / How virtual fitting leads to sustainable fashion . Antti Ainamo et al. / Gothenburg University (Sweden) and Aalto University (Finland)
RP94 / Innovation and Social Responsibility in Fashion Design Training - Rui Miguel / UBI

15.30-15.45
15.45-16.30

CHAIR _ JOANNE ROBERTS / Univ. Southampton
RP88 / Rethinking Innovation, Creativity and Craft in Luxury Fashion Goods
Joanne Roberts / Univ. Southampton
RP72 / The art of craftsmanship: savoir faire in the fast fashion era
Alyne Fajardo / Stockholm University
RP28 / Ethical challenges of textile crafts and apparel industry
Maria Teresa Leal / PUC, Rio de Janeiro

16.30-17.00

10.00-12.00

BREAK
PARALLEL SESSIONS

SESSION 16 / LUXURY BRANDS / Room_ SEMINAR ROOM Y22

SESSION 17 / TECHNOLOGY AND BUSINESS / Room_ SEMINAR ROOM Y23

CHAIR _ OSKAR JUHLIN / Stockholm University
Testimonial 1 / Capitalising on open innovation in fashion tech - the legal implications
Anna Rzewuska and Karin Séderberg / Bird & Bird
RP&5 / Technology and counterfeiting: friends or foes?
Laura Meraviglia / UCSC - Milan
RP32 / The use of 3D Printers in the modular clothing Design Enabling Change of Model and Size
Birsen Cileroglu and Egemen Nadasbas / Gazi University

Closing Session / LAUNCHING OF GFC2018
ISABEL CANTISTA - FFl CEO - Global Fashion Conference

CULTURAL PROGRAMME / HALLWYL HOUSE - GUIDED VISIT

THIS PROGRAMME MAY BE SUBJECT TO CHANGES DUE TO UNFORSEEN CIRCUMSTANCES



